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About DDX Asia
Launched in 2023 as a platform to showcase 
new digital display and experiential technologies 
for Retail and OOH spaces.

DDX Asia was conceived as an opportunity for 
buyers and sellers in this industry to converge 
and collaborate.



The second edition of DDX Asia held at the 
Bombay Exhibition Centre (Nesco), Goregaon, 
Mumbai reflected its evolving potential as an 
important platform for the industry

Visitors
315023

Stalls

About DDX Asia 2025



DDX Asia 2025 
included two key highlights:

DDX Asia
Business Awards

DDX Asia
Business Conference



Delegates
102

A knowledge sharing platform that had industry 
leaders sharing best practices and business 
enabling insights in the context of digital displays 
and front-end technology applications in Retail 
and OOH.  

DDX Asia Business Conference



Winners
25

The inaugural edition of DDX Asia Business 
Awards had: 

Launch of DDX Asia 
Business Awards
Aimed at recognising innovations & benchmarks 
in the use of digital display and experiential 
technologies in retail and OOH spaces
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DDX Asia Business Awards: Jury



DDX Asia 
Marketing 
Activities:

Social
Media



Pre Event

35 posts

During Event

22 posts

Post Event

16 posts

Delegates/Conference



Visitors/Exhibitors

Pre Event

50 posts

During Event

05 posts

Post Event

01 post



Awards

Pre Event

10 posts 01 post

During Event

02 posts

Post Event



Insight Videos

Pre Event

07 posts



Total Social Media Promotions

Pre Event

102 posts 28 posts

During Event

19 posts

Post Event

Social Media Promos: 

149
posts

Final Count



Total posts

150 posts 7,83,858

Impressions

4,65,372(59.3%)

Reach

Impressions breakdown

2,39,547 4,24,129

1,20,182

Impressions from Social Media
Marketing



DDX Asia 
Marketing 
Activities:

Email



Email Marketing: Pre event
Delegate/

Conference

06 09 06

Awards

Social Media Promos: 

Visitors/
Exhibitors

Final Count

21



DDX Asia 
Marketing 
Activities:
Website



Delegates/Conference

Pre Event

17 articles 08 articles

During Event

10 articles

Post Event



Visitors/Exhibitors

Pre Event

24 articles 02 articles

During Event

01 article

Post Event



Awards

Pre Event

10 articles 01 article

During Event



Total Website Promotions

Pre Event

51 11

During Event

11

Post Event

Website Promos

73
Final Count



DDX Asia 
Marketing 
Activities:
Magazine



Coverage in magazine

Post Event

08 articles



DDX Asia 
Marketing 
Activities:

Impact



783858
Impressions

465372
(59.3%) Reach

Social Media Impressions



Brand/Retailer

Media Owner

Creative Advertising Agency

Malls/Multiplexes

Retail Real Estate

Hospitality

Education Institution

Others

Visitors Breakdown

26.1%

21.8%

16.0%

11.3%

9.3%

6.8%

5.0%
3.8%



DDX Asia 
2025 Media 
Coverage



Media4Growth

Retail4Growth



MediaNews4U

Marksmen Daily



 Best Media Info
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You


